Skincare results have just reached a new level with
Christina Cosmeceuticals

Matoyla Kollaras is known in the aesthetics industry as a passionate,
intelligent and no-nonsense product supplier (Australian distributor
of AHAVA skincare) who is committed to quality and purity when it
comes to product formulations. Ihave never seen her more excited as
she announced the launch of the Christina Cosmeceuticals range in
Australia earlier this year. Here we caught up with her and asked her to
reveal to us the value of'this product range and what it hopes to bring to
the Australian aesthetics industry.

Q1: You have recently launched Christina
Cosmeceuticals to the Australian market. Can you tell
us what are the unique advantages of this product?

Matoyla: We are thrilled to be able to bring to the Australian
professional a brand that combines clinical and scientifically based
efficacy with a great traditional aesthetic foundation. Christina is the
brand that everyone wishes they could create. Building on almost 30
years of working hand-in-hand with professional aestheticians
throughout the world, Christina is a trusted friend and partner for
aestheticians worldwide, and a natural next step for the specialist
skincare professional.

OURUNIQUE ADVANTAGES INCLUDE:
I PROFITABILITY: We offer scientifically validated products and
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treatments at realistic prices, cost-effective treatments, plus 90-
100 per cent retail mark-up.

' NO ONLINE SALES: Not now, not ever! On-line sales harm
business and the brand. Christina fights hard to ensure that all
products are only available through the professional environment.

I SIMPLICITY: Easy to follow multi-stage treatment programs and
small range of concise homecare.

| ADDRESSES MULTI-FACETED SKIN CONDITIONS: Christina
gives the therapist the tools to address multi-faceted skin
conditions such as acne, photo and environmentally aged skin,
hyperpigmentation, rosacea, inflamed, stressed skin and
chronically dehydrated skin, etc. Christina Cosmeceuticals is for
all skin types and logically addresses skin conditions rather than
skin types.

Q2: When was this product formulated and what
research backing does it offer?

Matoyla: Christina Cosmeceuticals was first established in 1982 by
Christina M. Zehavi. With almost 30 years’ experience, this company
is not yesterday's trend. The brand continues to grow and is currently
available in over 40 countries worldwide. Christina M. Zehavi, who is
the president of the company, is an internationally recognised
dermatologist, a leading educator and practitioner and the Editor in
Chief of the Israeli edition of i£+k-3"£%f+ b12]£2§ 3£+ She has a



wealth of both theoretical and practical knowledge and experience
behind her and still to this day works hands-on as a much-sought-after
practitioner.

Through years of first-hand experience Christina M. Zehavi
personally saw a genuine need for products that provide
comprehensive solutions without compromising skin health. Starting
from a small family operation, Christina set out to improve the quality
of the current availability of professional skincare products, both for
the clinic and for homecare. Every Christina Cosmeceuticals product
and treatment is conceptualised and tested by a panel of leading
dermatologists, cosmeticians, scientists and leading research
institutes such as the PASTEUR INSTITUTE.

Christina's commitment to ongoing research and development puts
them at the forefront of the skincare industry constantly developing
new and improved skincare solutions. Building on a history of
credible products and working hand-in-hand with professional
aestheticians worldwide, Christina is a trusted friend and partner for
aestheticians that offers a natural next-step for the specialist skincare
professional when higher results need to be achieved.

Q3: What training and support do you offer with this
range?

Matoyla: At Skin Factors Pty Ltd we have gained a reputation for
delivering the very best in product training and education. Our

philosophy is “Knowledge is Power, Knowledge is Self-
empowerment and Knowledge is Profit”.

We believe that healthy skin results can only be achieved through
credible education, innovation and through accurate professional
advice. Together with Christina, we are committed to supporting
aesthetic professionals in training that will confidently deliver
exceptional treatment results for a wide range of customer needs from
prevention and treatment, to maintenance of healthier, younger-
looking skin. Our training is delivered through in-depth workshops,
including hands-on training, seminars and conferences to better
understand each product and treatment. As part of our comprehensive
training we also provide skin experts with user-friendly tools to
facilitate skincare regimens by offering professional instructions and
guides.

We provide:
I FREE training in all States
I FREE support from fully trained staff
I FREE follow-up and refresher training
Qualified Clinical and Paramedical Educators conduct all training.

Q4: What salons would be best suited to introduce this
product?

Matoyla: There are several trends that are currently changing our
industry. First we have seen the rise of the cut-price salon that is
committed to on-going discounts. Then we have the growth of
cosmetic medical clinics offering clients the quick-fix solutions of
injectables and fillers. And last the availability of salon-only products
on-line. All of these factors have changed the industry's identity and
many therapists are finding the need to re-evaluate their clinic's
identity and direction.

The clinics that are best suited to stock and use Christina

Cosmeceuticals could be defined as:

| The aesthetician who is looking to specialise and position
themselves as the sought-after clinic with a reputation for
exclusive treatments and products.

| The aesthetician who wishes to move beyond just offering
expensive maintenance products and treatments.

| The aesthetician who wants to rival cosmetic medical clinics for
immediate and long-term skin results.

| The aesthetician who wants her business to be a serious skin clinic
rather than a salon.

! For the aesthetician for whom treatments remain a 'true art' and the
hands-on approach is still important.

| The aesthetician who is seeking exclusivity, and to improve their
long-term position in business growth.

As a company we are only seeking to partner with a few dozen
businesses Australia-wide. We are highly committed to the success of
our clients and we can achieve this through powerful aesthetic tools.
Also, by having a smaller database of clinics enables us to develop a
close working relationship with each and every one of them to support
their success. This is vitally important when dealing with derma-
cosmeceuticals and their protocols for successful outcomes.

Q5: How comprehensive is the Christina treatment range
and what about retail stock? How is it positioned price-
wise?

Matoyla: All Christina products are realistically priced. Treatments
are cost-effective and retail products are affordable. For example:
Cleansers and toners are $50.00 each, moisturisers up to $89.50 and
serums up to $95.00, with a retail mark-up of 90-100 per cent. There
are just 50 products in the retail range. We are so confident in our
products that we offer a Guarantee. While there are many products
that promise to be the best, we are confident that Christina
Cosmeceuticals can rival the best of them in both the visible results
that our treatments can deliver, while still maintaining a cost-effective
price point and an excellent profit margin. You can't beat that!

Q6: Do you conduct in-house training for salons and
their staff or only at your premises? Where is your next
training session?

Matoyla: We generally conduct group training in our facilities
nation-wide. We conduct in-house training under special
circumstances. Should a client need to fly or travel far to attend
training, we always compensate with free retail products to help cover
the costs of travel and accommodation. Our training is FREE. Our
next training session will be July 2011.

Q7: Why should a salon or clinic introduce Christina to
the clients and business?

Matoyla: For exclusivity — This product will not be mass marketed.
Simplicity — An excellent clinical-strength product that can deliver
results without complex protocols.

Profitability — At 90-100 per cent mark-up your profit margin will
contribute to your business growth.

Results — You can rely on excellent treatment outcomes that will give
you greater confidence and make client loyalty a breeze. @

Introduce Christina Cosmeceut
business and achieve dramatic
solutions and in your prof

For further details on CHRI
COSMECEUTICALS phone 1800
www hristina-cosmeceuticals
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